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Curriculum Details

Bachelor of Business Administration Program
in International Business Management
(International Program)

(Revised Curriculum 2020)

Fagoniugandne avAngrdsniy el

Academic Institution Chiang Mai Rajabhat Ur  rsity

AL ANYNRYUINITR

Faculty International College



waaail 1 dayanaly
Section 1 General Information
Sinw@ZBBN  §MT (Code and Name of Curriculum)

WRNANGHNT Code of Curriculum : 25551441105614

#anangms Name of Curriculum

AEI e wﬁﬂqmu‘%miqiﬁ@ﬂ’mﬁm m"mﬁﬁmqié’mﬂﬂﬁqﬁﬁ@mmmﬁ
(MANGRTHUIUIER)
English : Bachelor of Business Administration Program

in International Business Management

(International Program)

Hou3qyauaraadrn (Degree Name and Program)

Faidin () : vimsgafiatioudin (N159an19g3fiauuinng)

Full Title: Bachelor of Business Administration
(International Business Management)

$aeie (na) - CuRL. (MI9AnegInanINITIR)

Abbreviation: B.B.A. (International Business Management)

. A7an (Major)
e

None

FuAEIY  MFEURRBANANEAS (Curriculum Credits)
Tutiaendn 133 vidqufin

Not less than 133 credits

gﬂuuwmi.-_hgm (Curriculum Format)
5.1 gﬂu‘u‘u ormat)
nangmsszennianunnes 4 1

4-year ul






2.3) UseaunIsanIAaRIN
(Field Experience) 7

Widanunulaumunils #oil

Choose one of the following.

credits

2.3.1) Andsyaunaaidsn®w  (Professional Experience Training)

2.3.1.1) n1awaaninlsraunToiiendn 1
(Preparation for Professional 1
ierience Training)
2.3.1.2) NSRSz RUNNTIAEENW 6
(Professional Experience Training) 6
2.3.2) anfiafinun (Cooperative Education)
2.3.2.1) A9eEaNavfiafned 1

(Cooperative Education Preparation) 1

2.3.2.2) anfiafinen 6

(Cooperative Education) 6

A. NIAITNRaEs  (Nliaandd 6
Free Elective not less than 6

3.1.3 519991 (Courses)

 $%&A%1 (Codes)

Mo

credit

nuaafia

credits

W @
credit
wuasfie
credits
Wuasfin

credits

vné’ﬂLﬂmv'rms‘f%sﬁ’ﬁ"rm?uwé'ﬂgm (Criteria for Course Code Issuing)

e lunanges  PSnuTEIEINgE 2 - 4 fa Vutasitsudanndie

fae 91900 4 A ntingedy  19neden Fellaaunanesail

The course code comprises 2-4 letters, a space and 4 numbers before a

course title defined as follows:
winanAz@ne 30 (General Education)
SWafien GEN  vanefie snednn lunmasian@newinlu
GEN signifies courses in General Education.
Faaaeufl 1 el s1eRr umnanfgndneialu
The first digit signifies courses in General Education.
Fanadaiuf 2 munede ngaden Toe

The secor



LAY TAHIEES e on s T

Digit 1 signifies language courses.

181 2 WNefe ¢ AN EANERS

Digit 1 signifies humanities courses.

182 3 wHneile NENITAURIANFNERS

Digit 1 signifies social sciences courses.

18?4 nuefly naEdTdAvatmand- Atlarand

Digit 1 signifies sciences ~ mathematics courses.

FuaIaAuf 3 -4 naneily Annuseinn
The third and forth digits signify the course order within the course group.

WNIATINRINTE (Field of Specialization)

fadnusnTEndeng 3-4 da 1uniaeiruazsin

The course code « prises of 3-4 letters showed courses and sections.

BUS YINQELN NNIPATINITINNITEININIILR

BUS signifies courses  International Business Management Pre am.

ENGL ERPRN mmm‘f‘mmmﬁmqwLﬁ‘@miﬁ'@mﬁ:mﬂq
Uszna

ENGL signifies courses in English for International Communication Program.

Fuauaeuf 1 et ArNEAndne | S

The first digit signifies the levels of difficulty / years students enrolling.

daandndiuf 2 e nasAn Feseazduasialuil

The second digit signifies the classification of course contents as follows:

BUS wmm‘iﬂqms'%'@mjg‘sﬁ@mmmﬁ
BUS_Courses in international Business Management Program

1) Uy n19@u isegenand ai WIHGIEFAY 1
Accounting, Finance, Econor  Statistic represented by 1
2) N9AANT 49 W gl 2
Fundamental Management represented by 2
3N N9 ielseme WHAIEAIAY 3

International Management represented by 3



4) MITANIIBINF19E- 8
Creativity and Technc ent
5) N9IRNISATULENTS
Hospitality ¥ agement
6) nsmanauazusine
rketing and Consumer
7) B
Others
8) AMl9eruNasinIARUIN
Field Experience

9) Tasansfnuenine teymRiey

AMATINUE i1 AL NITANNUILASNITI9Y

Independent Studies, Special Issues

Undergraduate Thesis, Seminars and Research

ENGL naadgnseanguiianisdaanssendialsuns

UWIHA LAY 4
represented 4
UuANERT 5
represented by 5
UWHANHAILAY 6

represented by 6

WRANHFAILAD 7

represented by 7
UNUAREIFILAY 8
represented by 8

LAY 9

represented by 9

ENGL Courses in English for International Communication Program

1) AEIFIART
Linguistics
2) MR WzUYnd
Language and Applied Skill
3) 199UAR
Literature
4) NNHIMAZIBUDTTTN
Language and Culture
5) mmé’mqmﬁﬂmiﬁm’i
English for Hospitality and Services

AR IAUT 3-4 NENeANTNAR U

The third and fourth digits signify the course orders.

UWIHAEFAIAT 1
represented by 1
UVIHAFIAD 2
represented by 2
WIUAIEFIAY 3
represented by 3
UNHALAILAY 4
represented by 4
UNHANEAILATD 5

represented by 5






518991 (Courses)

. AHIAREIANYINATL

General Edt  tion

) naN  AEn
Language

82N 3 5789%1 Choo 3 courses

GEN 1101 | nwnneniantsdaans 3(3-0-6)
Thai for Communication

GEN 1102 | anwnddnquiienisdomstudsmlszdndu 3(3-0-6)
English for Daily Communication

GEN 1103 | mnundnguiieniaidans 3(3-0-6)
English for Learning

w1 nadiidemdAmanusanguanausunisdamdundngeslifianndt 12 misefia

aandaniBaunsisdeUdwmdnmendinguiidutungsdnaeuasnsfieans

Notes: In case, having completed at least 12 credits of courses according to the study plan in

the curriculum, students are able to select

courses in the language and communication field.

ese following courses instead of the required

GEN 1104 | munduiienis® 1w hudintlazand 3(3-0-6)
Chinese for Dc Communication

GEN 1105 | smwunmiiienisdeans udindszs1iu 3(3-0-6)
Korean for Daily Communication

GEN 1106 mmﬁﬂmﬁrﬂmﬁﬁ'ﬂmﬂuﬁﬁmﬂizﬁﬁu 3(3-0-6)
Japanese for Dc Communication

GEN 1107 | nnwnesay  Rennsdeanstudinuszandiu 3(3-0-6)
French for Daily Communication

GEN 1108 | mwawsiniienn a1 u@inUazaniu 3(3-0-6)

Burmese for Daity Communication
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2) mju%wguﬂmﬂm% 3 nidIafin

Humanities 3 credits

= =
wwan 1 979791

Choose 1 course

GEN 1201 | AauznisTédanagaiiugs 3(3-0-6)
Art of Happy Living

GEN 1202 | N1eWmNIARNATWLATHNSETIVNAIAN 3(3-0-6)
Personality and Social Etiquette Development

3) naNITRIANFNERS 9 wilgfin
Social Sciences 9 credits
&y 1 1@an 1 51edmn
Group 1 Choose 1 course

GEN 1301 | Annsuiiusnasinideain 3(3-0-6)
Chiong Mai Rajabhat Identity

GEN 1302 | A3dnennnsenenanainng 3(3-0-6)
Knowledge Transfer Methodology

nau 2 RanFeY 2 T1e3rn
Group 2 Choose 2 courses

GEN 1303 | ANERSWIE51E1 3(3-0-6)
King’s Philosophy

GEN 1304 | nastfaeriuua  36UN159950 3(3-0-6)
Preventing and Resisting Corruption

GEN 1305 | Tanuviegsfia 3(3-0-6)
World of Business

GEN 1306 | pnmiwaiaatiunsimsndiasiu 3(3-0-6)
Citizenship and Local Development
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4) NENAITINEIFERT - AdnATAnS 9 wiaufin
Sciences and Mathematics 9 credits
UIAL (Requirements)
GEN 1401 | nsAnuaznissnaula 3(3-0-6)
Thinking and Decision Making
GEN 1402 | n195Favia 3(3-0-6)
Digital Literacy
GEN 1403 | NM3AUAFUNTWULLBIAIIN 3(3-0-6)
Holistic Health Care
. RN NRNTE (HiBENIT 97  wiasfin
Field of Specialization ‘- not less than a7 credits
1) ﬂ@juﬁugmﬁmﬁw 30 wasfin
Core Courses 30 credits
BUS 1101 | adfigsfiaiiingdiv 5(3-0-6)
Introduction to Business Statistics
BUS 1201 ﬂqﬁé’mﬂnfiqiﬁfmﬁmﬁu 3(3-0-6)
Fundamental Business Management
BUS 2101 | UyBgsfiauaznigsfia 3(3-0-6)
Business Accounting and Tax
BUS 2102 | n1eRugsfiae 3(3-0-6)
Business Finance
BUS 2201 | wWRngaumasing 3(3-0-6)
| Organizational Behavior
BUS 2401 | Adviamalulatldmiugsia 3(2-2-5)
Digital Technology for Business
BUS 2601 | nnamanngsfia 3(3-0-6)
Business Marketing
BUS 3101 | Aiqugransgsfia 3(3-0-6)
Business Economics
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BUS 3201 | nadanisnislfjifnisgsfia 3(3-0-6)
Business Operation Management
BUS 3301 | n1349anagsiaseninvlssme 3(3-0-6)
International Business Management
2) ngududn Gitiaenda 67  wiasfin
Majors not less than 67 credits
2.1) U9AU 45  widgefin
Requirements 45 credits
NANITINTHN 15 wdqefin
Language Requirements 15 credits
ENGL 1202 | nae-wanedenguluanmnisolianis 3(3-0~6)
Situational English Listening and Speaking
ENGL 2220 | nmasinunimnsengugsia 3(3-0-6)
Business English Reading
ENGL 3205 ﬂ’]‘iﬂ’]ﬂv\?ﬂf]‘ﬂLﬁ@ﬂ’]iWﬂﬂﬁ’]LNNﬂW’NQ‘iﬁ@ 3(3-0-6)
English for Business Oral Presentation
ENGL 3221 | nmailaunnmndenguasne 3(3-0-6)
Business English Writing
ENGL 3222 ﬂ’I‘H’]ﬂvx‘iﬂi]ELﬁ@ﬂqﬁéﬂﬂﬂ‘mﬁd?ﬁﬁ‘v 3(3-0-6)
English for Business Communication
naNIugsna 30 wefin
Requirements 30 credits
BUS 1401 | N199AN19ANINAANE AT TALAZHIANTINN NG IAY 3(2-2-5)
Creativity and Business Innovation Management
BUS 2301 | nMsdanaganiatinnimusssn 3(3-0-6)
Cross-Cultural Business Management
BUS 2602 | nsmanmssninvssmeuazngfingsniuslng 3(3-0-6)
International N\afketing and Consumer Behavior




BUS 3203 | madufusznauniagatassndnadssme 3(3-0-6)

Entrepreneurship in International Business

BUS 3302 | nsdamavinslggunmuacladafindszminedszna 3(3-0-6)

International Supply Chain and Logistic Management

BUS 3304 | N199ANTSNagNENNgIiaukief 3(3-0-6)

Strategic Management in International Business

BUS 3401 | N139AN19g§3NaAavia 3(2-2-5)

Digital Business Management

BUS 3701 | NMnNHUATAILEIINTINasEniItlasne 3(3-0-6)

International Business Law and Ethics

BUS 4302 ﬂq‘iﬁ’lLLNZﬂqi@GVJ‘HﬁZM’hGUﬁZW}ﬂ 3(3-0-6)

International Trade and Investment

BUS 4901 | ANNNIN1I9ANI9E5AauIMf 3(2-2-5)

International Business Management Seminar

2.2) @8N Tasinundn 15 wuagfin
Electives not less than 15 credits
BUS 2501 | N199ANT19N1SVaUisINIungf 3(2-2-5)

International Tourism Management

BUS 2502 | Madan1agaf  intwuazaUiinediu 3(2-2-5)

Introduction to Wellness and Spa Business Management

BUS 3202 quﬁﬁﬁafumﬁﬂiqﬁﬁ@iwdwﬂiuwﬂ 3(3-0-6)

Leadership in International Business Organization

BUS 3303 | n1sdaanisgsnaviinuazdeaan 3(3-0-6)

Import and Export Business Management

BUS 3305 | N191359108589N93N99enansyaine 3(3-0-6)

International Business Negotiation

BUS 3501 m‘afi‘v’mmiqﬁﬁ@%aLtimzﬁummmﬁ 3(2-2-5)

International Hotel Business Management

BUS 3502 | n199an19g3naudn1sszndngezne 3(3-0-6)

International Hospitality Business Management




BUS 3503 | nneamnnagafalud

MICE Business Management

3(2-2-5)

BUS 3702 | nallaumnuisean g sfaumngif

International Business Essay Writing

3(3-0-6)

BUS 4303 | niawgnnaalgsfiaununai

International Business Forecasting

3(3-0-6)

BUS 4501 | mMaaanuuugsiausnig

Service Design

3(2-2-5)

BUS 4902 | n19ideniadan1agsfiany &

International Business Management Research

3(2-2-5)

2.3)

UszAUNITHANANKIN 7 wuafin

Field Experience 7 credits

wiiveaniu 2 unklnedanunulaunmilese U

Choose one of the following programs:

Hndszauni1saiigndn

Professional Experience

BUS 3801

nMawagNRnUszaunsaiinnIwnisdanisgatauIugI
Preparation for Professional Experience Training in International

Business Management

1(0-3-2)

BUS 4801

a7 mi:ﬂumifﬁ"imﬁwm‘séme‘sqﬁﬁ@mm’mﬁ

Professional Experience Training in International Business

Management

6(560)

FNNIFANEI

Cooperative Education

COOP 3801

N9PITEHANARNE

Cooperative Education Preparation

1(0-3-2)

COOP 4801

AVAaFnEA

“Cooperative Education

6(560)




A. RNIATTURDNING Titiesndn 6 g fin

Free Electives not less than 6 credits

Tiiden3enbitionnds 6 mitefn snamednTnf i lunangrasnsuningndbssy
Baalnal wiasaiunisdneiiufivensuitiuassinalsama Tnebigriusgisfiee
EFUUNILAY

Select 6 credits from any courses offered by Chiang Mai Rajabhat University or

accredited institutes in Thailand or abroad which are not redundant with those already taken.



. NHeREIANEIN9 (U

General Education

GEN 1101 munineiianisiosns _ 3(3-0-6)
Thai for Communication
sinuzlunsfessnulneetuissansnmiotufinunais naye

NMFEIUUATNINTEU ATTHIAITHIBIN B IHUINANY o wazUszandlEnnunTne

ThFnszanfunaznsUssnauann

Effective communication skills in listening, speaking, reading and writing.

The aesthetic of the language in various aspects and application of Thai language in daily

life and at work.

GEN 1102 mundenguianisiasstudinlseanin 3(3-0-6)

English for Daily Communication

nnsRnFsiaA SN quinAug RanIaRmInEZn1aHe Wa 8
wazdenluaniunianidng 9 uazinuznislintenienisdoastudinuszdniu
BENMHNEAN TIIAINTTHY UMD R NHL AN RD NS

Basic English communication for the development of listening, speaking,
reading and writing skills in various situations. The appropriate language use for daily

communication that include integrated activities to improve communication skills.

GEN 1103 smwasng  imnnsi3uwd 3(3-0-6)

English for Learning

1198 IUATEIBINEIINUN BRI AN AT A BNTE S n15Td
WINIHNTH ATIATATIHNNIEIBIAANA n1TUsenauqlan nsBuR LAY
ayfUsznauLasAsTiAIsanEes s

Reading English from the authentic script for learning. The use of
dictionaries, guess the meaning of vocabularies, word assembly, reading for analyzing the

elements of the text and to analyze from the reading story.



GEN 1104  aunFwanisfast PAadszeiiu 3(3-0-6)
Chinese for Daily Communication
MIAMUIINEEN 9N RN N9/ a5 TuHIUNNTHa W 81w uay
Py & 2 A®e = ° o & o - as as 1%
Busiledin AlEuEIaUszadY FINMNAINTTHYTUINIINDWRHUINNEHEATUNT
Aaansg
Development of Chinese language skills for communication in the areas of
listening, speaking, reading and basic writing used in daily life including integrated

activities to improve communication skills.

GEN 1105 AMENAMRNaNIsRaFs INTInUsz 919 3(3-0-6)

Korean for Daily Communication

ANTRAHINE S NATE NN RN NSRS IHF 115 WA 874 UA
P=} ‘dy ¥ dl p A =3 ° ol ‘:’/ =Y -dl os os v
Feufiasdiu 7 uEiaUsza1du FINVNAINTTNYTUINTRDW UV NYEAIUNT
Aom15

Development of Korean language skills for communication in the areas of
listening, speaking, reading and basic writing used in daily life Including integrated

activities to improve communication skills.

GEN 1106 ﬂ’]'ﬂ"liﬁ1:!1\!Lﬁ:ﬂﬂﬁiﬁlﬂﬂﬁi?uﬁaﬂﬂizé'ﬁu 3(3-0-6)
Japanese for  ily Communication
maw’wmﬁ’ﬂw:VINmy%ﬁﬂuLﬁﬂmfiﬁ'@mﬁuﬁmmﬁﬁa WA 474 uay

dowdoedin A%MNEInUszaTY mwﬁvaﬁ@ﬂﬁugimwmﬁLﬁ@ﬁwmﬁﬂmﬁmmﬁ

Aoans
Development of Japanese language skills for communication in the areas

of listening, speaking, reading and basic writing used in daily life Including integrated

activities to improve communication skills.



GEN 1107  mwnlfaamianistaststuifausyanin 3(3-0-6)

French for Daily Communication

AaRmH Bz seaRan s A aas Tudnun e e a1y
uazdemdossin AliuEAnazdu sanisfenssysanniaiteimuninesimng
Aoans

Development of French language skills for communication in the areas of
listening, speaking, reading and basic writing used in daily life including integrated

activities to improve communication skilis.

GEN 1108  aruansAan1sRasisiuiialszarin 3(3-0-6)
Burmese for Daily Communication
MAWIMHIVINEENTIIMEIN TR eNs A5 A9 W 874 uas

= dy v dl b A o <o a’ " = 4' [ % s b 4

LAHRLIUBNAYR VI?’D’?H%QWU?Z@"IQH 9% m@mwg‘:‘mm%mawmu’mw:mumi

AaE13
Development of Burmese language skills for communication in the areas

of listening, speaking, reading and basic writing used in daily life Including integrated

activities to improve communication skifls.

GEN 1201 ﬁaﬂzms?‘ﬁ%ﬁmmhuﬁuqﬂ 3(3-0-6)

Arts of Happy Living

n19d3ens LasUfURAMNANU ST WAz AENIFNEIAN1IWT \AaAH
dintaTunsged domn Tan uazssanm® mansneguidesTudin BiAnanasaaridny
ane T ansund Lﬁﬂmﬂm\mqﬂLmzﬁuﬁmwmwﬁaﬁu

Learning and following regarding philosophy and religion with mindfulness in
order to understand human, world society and nature. The aesthetic creation in life to

balance physical, mental, emotional state for sustainable peace.
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GEN 1202  MIWAIMIUARNATNULAZHISEIMNNNAIAN 3(3-0-6)
Personality and Social Etiquette Development
AINVINTY AINATATY TBUEa WauIn1suaznguiuadnaam nsi
fiuasa¥enasiin anawaLin Ny nsfindefeasifenisvinemaduiis
n1squaglanyol n1Tuseniy NI BMIE1THDILAERTe N finAI T LAz AT N
NAUFAIBEN H1TEMNITENFIAN N1TAATIZAUAZLTURUAWES 9NN NUHURRIWN
ey nannsAduEinuaanisan usANTivanmans
The meaning, importance, scope, development and persondlity theories,
leadership and leadership creation, development of working skills, communication for
teamwork, keeping good appearance, dress, emotional and mental development,
increasing confidence and assertiveness, social etiquette, self- assessment and analysis,

and self-development plan, principles of living and morality in various societies.

GEN 1301 anvnanfiusnasdgidesins 3(3-0-6)
Chiang Mai Rajabhat |dentity
A i Bashuineliafanen acudusnessninede sy
figBuatml dadnuolrassesigdeclna nsugnilsmnnudriinnisiiayuaniiug i
FINAUN LWRTNTENAINERTE m’]uﬂ'lﬂgﬁ?@ﬂﬂdﬂﬁLﬂuwn‘f‘ma'm“ﬂL*fiﬂmﬁﬁwmﬁmﬁu
MMTRIEENARLARINETIN N1TRSNAMNATETnuazdTinTuAsnlniny n1asdnaing
AR R aedaa s Anedu g Bealisl
Lanna way of life, Chiang Mai Rajabhat under the Lanna w  of life, history
of Chiang Mai Rajabhat University, ident’  of Chiang Mai Rajabhat University, cultivation
of consciousness of national institutions, religions and monarchy, the pride of CMRU as a
university for local development, promotion of arts and culture, establish the awareness

and redlization of being Thai, strengthen the characteristics of expected graduates of

Chiang Mai Rajabhat University.
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GEN 1302 A8insnisaananniing 3(3-0-6)

Knowledge Transfer :thodology

#dNn13 uafin nauf fgatuaneanisdienenniing sUuuunas
wediafivinasialunisdievennsdty  19eufl 21 MedanaRsuandsmiientade
AavrnisainussgelatunisBens maysannsesdriadgnisdenanstnimsizas
tusamnisalifaqin

The principles, concepts and thecries of knowledge transferring, modern
formats and techniques of knowledge Transferring in the 2 1st Century, environmental
management for fearning, the art of building motivation in fearning, appropriate integration

and transfer of knowledge to the present situation.
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GEN 1303  ANNMSNSL5121 3(3-0-6)
King’s Philosophy
wazamlsri® mafneuasUssauntse! fufluiisnzesmandnazem
ATMNANIHIDIAIFATWIZTINT NITIAULNUTENNNTENNIANY 2BIAIFASNTLI1T)
AUN1IANEY ATUNNE FI5ITUEY NITWAUINITNEAT NITH MUILATaYTNY
NIWBINTE5INNR s ey dnEARU I UEITHLAEEIndmUETIN n9ATUAY
uinngan 1rsan1ssuiiaesnnannnarang@g nannimseenu AUGANEINITNWIEU
Hagnnannwszaeeind UsrgyrersEgiawaiies inumangquliina Tassntamans
imagUresnseyinduasimmn Wanswmmnmbiegsoniuasmasiodaiugauas
o
Royal history, education and experience, which is the origin of the King's
philosophy. The meaning of the King's philosophy, classification or categories of King's
philosophy in education, medicine, public health, agricuitural development, natural
resource development, cultural conservation development, and cultural life. Research and
innovation, royal projects due to the King’s initiative, principles of King’s works, = Royal
project development study center, philosophy of sufficiency economy, new theory of

agriculture, Royal Project, summary of conservation and development for the people

development to five happily and sustainably.
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GEN 1304  ansilasriuusssafiunisnasns 3(3-0-6)
Preventing and Resisting Corruption
Taseadefannuarszuuntsdisanisunaseaing nguanesgsssnyey

uazngraneluiinUssirduiiiants nvamasatudonsng armsmnesesnisyein

sz quuuy ﬂwvﬂLLﬂzwﬂﬂizwu‘?’;Lﬁmmﬂm‘m@‘%Gl ﬂg‘i}immmmﬁﬂﬁﬁmﬁmaﬁ

AaliAaenaRuazdndrinacsiuwaiood ﬂ"l‘jﬂ%"m’ﬁﬁﬂNﬁk’fﬁVIuﬂiﬂﬂ’]‘inﬂ%m

Social structure and Thai political system, constitutional laws and interest'ing
laws in everyday life, corruption in Thai socie  the definition of corruption, types, forms,
factors and impacts resulting from fraud, laws and good governance principles that create
attitudes and consciousness of good citizenship, creation of communities that do not

tolerate corruption.

GEN 1305  Tanuvisgsfia 3(3-0-6)

Worid of Business

DalangsiaMiviufounalingsfanunszualan anmuindamegsia

3 3

a

ws9TuAn ﬂ?@?‘i«lﬂ’ﬁﬁ’?g‘iﬁ@ ﬂﬂTﬂ‘V]’NLﬂ‘EBﬁﬂ@ NOIUN WiiﬁLﬂiHjﬁ@ﬂ’ﬂﬁTﬂﬂ LAY ﬂ\‘lI’Nﬂ

a9

a

A8n159PN95319 NMFUFIIWINIIN §5ReRAVA NIauNKLATAIUANTNGS (neAne
sngsRafiinanls

Open the world of business to see the business trend according to the world
trend, business environment, business inspiration, economic mechanism, the economic
situation in Thailand and the world business, management methods, human resource
management, digital business, business planning and benefit controf by learning from the

interesting business case studies.



136

GEN 1306  annsiilunaiiiashuntswamnndiastiv 3(3-0-6)
Citizenship and Local Development
NsRIMIIBUBIRan NS BuE laaiunsvinfiansss (Active Learning) 19

Huna il oefinszmin Seunummtinflussansdunadfiasmumandssnddlng and

NYNEY AITNENENTA LaTAANEaTiRansaanTiunailas n15iaSuaE19An

A5 ANNSURATEURBAIAN Ananatunisiidaudantuntswmunesiiu ns

UfiRnsBendgueunaan nsdminlassuiRenisimunieadiv

Self development through learning by focusing on activities {Active
Learning) to be citizens who are aware of the role of citizenship in accordance with
democratic principles, human rights, equality and good characteristics of citizenship, public
mind enhancement, participation in social responsibility, participation in community

development, field practice learning in community, project operation for local development.

GEN 1401  ANSAALATAISARAUIS 3(3-0-6)

Thinking and Decision  1aking

WANNITUALNITUIHNITAADBINYHEE ANAAFIINETIA N1TAATILI
Hayatinams lnenslinanmssny mslimena nsAnBeiarey nssuaunsinaule
naufinainanlafasunsntssandlilunsduiviinedugnies

Principles and thinking processes of human; creative thinking; data and
information analysis using logics and cause and effect, mathematicat thinking, decision

making process, decision making theory in order to apply to one’s life correctly.
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GEN 1402  ans5Aavia 3(3-0-6)
Digital Literacy
winAafieafiunisMemaave anuararusuAnTey AEEINISD
Tunnsfiuuazdenteys nisdoasfifussaning nssanasuma A usarsiinle
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Concepts of digital applications, rights and responsibilities, ability to search
and select information, effective communication, information literacy, understariding and

the access to digital media, digital safety, digital social practices and digital laws.

GEN 1403 NTAURFTNTWUUUBIATIN 3(3-0~6)
Holistic Health Care
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3901w Anle ananol uazAndg i Wlaaudiuiduedn  naieliussg
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Health care that emphasizes the holistic of all dimensions, including
physical, mental, emotional and spiritual, to be balanced in order to achieve the good
health goal, meaning and importance of health, personal hygiene, family and community
health care, physical and mental health care exercise, choose sport and recreation
activities, organizing exercise and training programs appropriately, physical health

examination, nutrition and exercise, food and nutrition for persons of various ages,

diseases and dangers arising from unsafe foed intake.
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4. NHIAFLNE 1
Field of Specialization

9
1) AgNANgIITIBN  (Core Courses)

BUS 1101 afifgsnaLliasiu 3(3-0-6)
Introduction to Business Statistics

AR lUneadn nrsfiusensandiayauasnisieansiiayagsia
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LLmﬁmLLﬂ:wugqum’mm%L‘ﬂu A15UanUaIUNd Uszansuasn1sgudtegne n1s
NARBUANNFAFIN N19RRTIEiAHULUsU naveaau [adawnsd N19Riaaneinig
OADBULATENANTUE aynTNea n1awennsol nadnAutantegsfia mstilusunss
yadfuaznsh Wuszyndinssiioyaniegania

General statistics knowledge in application for business analysis.
Collecting, analyzing and presenting business data. Concept and basic of probabilities.
Normal distribution. Population and sampling. Hypothesis testing, analysis of variance,
Chi-square analysis, multiple regression analysis and correlation, and also time series

analysis for business reports and business decision-making, digital technology needed to

analyze basic statistics for business.

BUS 1201 msé’mmsqsﬁmﬁmﬁu 3(3-0-6)
Fundamental Business Management
WHARANQEHN1TTANTT NANNTTUTNIL il tun1su3nisgafa
FURUUNITUTENRUEINe Ustinneedgsia A9nTsunigInasIuni19natn nanae
MaLBmansRensyed n1edey® n1alu uazesseusalunsUasnaugafia
Conceptual and theory of management, principles of management,
business administration responsibility, forms of business, business types, activity of
business marketing; production, human resource management, accounting, financial and

business ethics.
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BUS 2101 inydgsfiauacmiigsia 3(3-0-6)
Business Accounting and Tax
mﬁhﬂﬂﬁiﬁyﬁfmﬂﬁﬂqﬁiﬁy%Lémé@udﬂﬂiﬁmﬁq:ﬁéqﬂﬂﬂiﬁﬂ n9LLAn

5180158 Ay As e Tuia Tl Tyfuandsziamiall nneinsunaasy nsU5uiqs

Fen15tyd Nelay® warn1sdaviun1TiudmsLAanisudnig fan1sdeie

AuAn flantsgramnssnuazn sy idmsuniggsfia nislimalulagtunisdnnas

tyBuacniigsnesssetussaresizndnniaiy?

Principles of accounting, including the accounting cycle, analysis of
transactions, recording of transactions in a general journal and general ledgers, and
providing a trial balance. Study of the adjustment and closing of accounts, the providing
of financial statement for services business, trading business and manufacturing business,

accounting for business tax, use of technology in managing accounting and taxing, and

ethics of accountant.

BUS 2102 MSEUGIHe 3(3-0-6)

Business Finance

NWIIHIBINITUFNITNTRINEI RS WmsBuaTANEATY 289
NM9EUETAS N19UATITAURENTIINUNUNNNTTRN NAPBLIUYIULAZATHAE NAAI
VBIIUAMIINT MITAMRY Az BIFunE MadaAulaam wasnlbunEu
TR

An overview of business financial management, financial significance
and business goal, financial analysis and planning, risk and return, time value of money,

source of financing and cost of capital, investment decision and dividend policy.
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BUS 2201 NOANTTNBIANTS 3(3-0-6)

Organizational Behavior

WANN159m09An1g ansaizlnseaireseednisuuuninisuaslal
iunneans weRnsaneesypasuazngNnTaiEEug n1sgels Aunadenieadunidnig
msufilapandnudotueedingg nswmunednig mfiﬂ%qwﬁyumﬁ'}ﬁa?@?ﬁﬁuqﬂﬂ@
Tuaadns uszmaiamgAnssussedlunadnis

Organization theory and design structure of formal and informal
organization. Individual behavior and group perception behavior, motivation process.
Environment of organization. The management of conflict in organization, organization

development, organization work encouragement and organization behavior development

BUS 2401 ﬁ%ﬁ’mwﬂTuTaﬁﬁm%’uqsﬁq 3(2-2-5)

Digital Technology for Business
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panuuuBIAnnIalindwidiad

Introduction to digital technology, changes caused by digital disruption,
use of digital technology for business operations, use of different software in business,
online business models, reliability, privacy, safety and digital ethics, development of
knowledge and skills in digital technology. Practice using software in business, creating

digital business platform, practice using basic technology to support commercial electronic

design.
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BUS 2601  n19mA1agsfia 3(3-0-6)

Business Marketing

ANTHANIEY ANTHATALY UWAZULUIAITHAANIINITARTA Tugqux‘i‘;tﬂu
Aanssuvanegimisresgsfa Awandannienianatn wAnssnfuilng szuu
FITFUWANNNITHANN NIFITHAR NITULNFIUARIN N19IRDNARIALTIMNIY LAE
NARAHARIUAIVINTRANS S9NTaRnEEedanUsyasnenT 39

Definition, significance, and concept of marketing as a main activity of
business, study on marketing environments, consumer behavior, marketing information
system, marketing research, market segmentation, targeting, and positioning, and also

marketing mix including of product, price, place, and promation.

BUS 3101 \AITHEANNSE5T9 3(3-0-6)
Business Economics
WHAAANNIATEEAERS BUMIA gUNIU ANEAEU NNTHEAR AU
N19HAS NARANYINIATIN mﬁ%’ﬂmmﬁmnﬂwwwmmﬁﬁ@ LAZNITWEN UV
Lﬂiwgﬁ@ﬁLﬁﬂqﬁﬂdﬁu el @uuwuﬁ’mﬂmummmm ﬂﬂﬂﬂ’]‘j“n']\'il,ﬂi‘lﬁﬂ’m(ﬂ‘a‘
Economics theories, demands, supplies, elasticity, production, cost of
pr Jction, Gross Domestic Product, economic stability, and economic development which

related to business activities on the basis of economics concepts and principles.



BUS 3201  nsqantanisufjiifinisgsia 3(3-0-6)

Business Operation Management

N199IUAUNTITANIINTTHER N19ATiNN waziladefifandinady
M5ARANTE NTZUMNTITHAR N1TINUNUNSALININIINER NITWEINTol NTTUENATS
AudnAsAds N1TUMIIAIN W N1aiRBnaaTins N9nelsRaMazNaUNNT Ng
ATUANADINTN ﬂ’ﬁﬂqqﬁﬂm ﬂ’]ﬁ’JNLLNuﬂ'J’mﬁmﬂ'ﬁi'ﬂq LA ARANIIIANIT
Tasons Weleiiueliodneiluszangam

The operations management planning, factors related to decision making,
including production management, production resources planning, forecasting, inventory
management, total quality management, location selection, layout strategies, quality
control, maintenance and project management to maximize operational efficiency and

increase competitiveness.

BUS 3301 A15IANTGSNAsENINUSEINA 3(3-0-6)

International Business Management

NANNIT WHIAA uaguinisaiiugifieseninsdazna
annuandonnegIiafidanaion1idnisgafiaseninelszma nsdiasny
FNWWIARENYNgIRATEMd LT A JULLUNAEYNEFINauaTN159ANTTTINIENINY
Uszna wasdtnisdiagaannsendnsdszina

Principles, concepts and theories of international business operations,
business environment that affects international business management, analysis of the
international business environment, business strategy, international business management

model, and how to enter the international market



2) NENIUNAN (Majors)
2.1) 19AU (Requirements)

ﬂ’sjuawﬁﬂ’m’l (Language Requirements)

ENGL 1202  A19W-WamE1aIng  wanmn1saiani 3(3-0-6)
Situational English Listening and Speaking
finuzniaiauaznananIEdInguiiianisisnaedsanisiunns
Aosnatusuniidamavannnats lusaumssifidaadesfuntssmueiin
Listening and Speaking skills in English for social communication in
contexts with an emphasis on giving and receiving information particularly in professional

and job-related situations.

ENGL 2220 ﬂ"li’ziﬁuﬂ"lig'lﬁ'qnqidqsﬁ@ 3(3-0-6)

Business English Reading

Fndwifiendugafia anamisnsntunissuiianudinte uasiam
ANEHITLATL ST RV THNT AR B AU ENeL289Ees TaTeATEuRS
ﬂqmﬁm’%’m

Business-related English reading and word building for improvement in
comprehension ability. Development of ability and efficiency in analyzing components,

discussing as well as summarizing selected topics.

ENGL 3205 mmé’aﬂquLﬁ'@msﬁﬂmu@mqqsﬁ@ 3(3-0-6)
English for Business Oral Presentation
ﬂ'ﬁﬁ’]Lﬂuﬂﬂi:lﬁuvmqiﬁ@ﬂﬁ’mLﬂumqmi ﬂﬂiﬁﬂwumﬁmqﬂi:mﬁ

Tnssadeuaraaudngnissinaue n1s v desuazn I yiivvagnefilss@aninag

Famaz maye namga viawiuas wazaziudes mmatilamimgnsoiuazmalulagi

HIZEN
Formal business English presentation, identification of presentation

objectives, structure and scope. Effective use of verbal and non-verbal languages,

rhythm, pause, intonation, and tones. Use of appropriate visualizations and technologies.



ENGL 3221  masilisuniunaingugsia 3(3-0-6)
Business English Writing
ns@eunmsanguiilitunisfiasionisgaia nisdauidindaady

ANNEBIANYNTANE S189THLATIAMNIEESAe NI ENBLNNNNSIANTESRe
English writing for business correspondence, memos, e-mails, business

reports and letters, business management strategy presentation.

ENGL 3222 mmé’anq‘uLﬁ'ﬂmsﬁ'amsm\aqsﬁ@ 3(3-0-6)
English for Business Communication
msliinyzniundonquiienisfaatanngania Adwidiugafe s

20509 M35uMsil nswBannis mMalavsng NMsfiadeRoans N19199979D589

nsfinsiaUsza e nMsufamiuiiuyaranistuasnneuenesdng nstigunsel

wazmsdamsweassfiafmunalulad

English skills in business context focusing on business terminology and
practices, making requests, telephoning, making orfongements and appointments,
negotiating, making contacts. Communication within the office and between

organizations. Management of office and related technology.



NANI716509 (Requirements)

BUS 1401 AFIANITAMNANSS . ..[35AUAE WIANTIUNNESRY  3(2-2-5)
Creativity and Business Innovation Management
PANNITURLNATATENIS  HUIATHAAFEIIES9A N199aNLLY

ATINAR WMARANITARFSNETTA N1TUTURUANNAARENETIA NTTUINNIGIANIG

ANANTS19899A n1imNARaEeasTA [Useaniliuninnssuntegafia

ATTHNHIEUAZVANNTITHIANTIN NITUIUNITIANITUIANTIN WAL WIANTINNTS

TNURENRENEFMFLAUEEELENTT JULLLRIRNSINNegsAatual nsRnUfuRng

WANNANNSWNETIA (U FS VB BRMUIN AR AuAn UBN19
Principles and techniques for developing creative thinking idea design,

creativity tools, creativity measurement, creative management process, bringing

creativity to business inn  ttion. Meaning and principles for innovation, innovation
management process, and innovative strategic planning for products or services,
innovative business models. Practicing creative thinking, creating or developing products,

or services.

BUS 2301  NM94ANSESA  WMIRIMESIH 3(3-0-6)
Cross-Cultural Business Management
WHAIRARRLNEN199ANISTIRAE NI UTITH AITHUANGINIDY

AR FnUociat LATRUg MM TRLETTINTBINGN AT N1aviNusanTUg W

89ANT unumravimusssninnmAtinasagfia ATINIRINNAIENTITRUETIH T

BNANT Lm:mﬁﬁqLLuqﬁmLL@:wqwﬁfﬂﬂ%ﬁfﬂumiﬁwm
Concepts and theories of cross-cultural business management, differences

in oattitudes, habits, and cultural backgrounds of people, working with others in the

organization, role of multinational culture affects business, cultural diversity in the

organization, and applying concepts and theories in to work.



BUS 2602  msmatmszndteszine  sewgRinssufudlng 3(3-0-6)
International Marketin.  nd Consumer Behavior
NANNIUHIATTHAALAINHNT1TAT FNINUIARENTENINUTENA NR
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Principle, concept and trade theory, international environment, strategies for
entering international market, organizations and international economic integration. The
role and importance of consumer, consumer group, types of consumer behavior, and

factors that influence decision-making of consumer.

BUS 3203 ﬂﬁsnﬁluéﬂ‘sznaumsqiﬁ@szn’iwﬂszmﬁ 3(3-0-6)

Ehtrepreneurship in International Business

AITHIHNY uIAn NaEf wardnenzeesnisiduduaznaunis
AnnarAuazadnnaneantduissneay nannsainuazanfiugsisaniin
W N139AN135393endelssne n1adneaad9UsTnA N1FNINN9ARTATENINN
sz nN5U IafuYI LAzNNIRNI I INENN TN

Definitions, concepts, theories, and characteristics of entrepreneurship,
significance and readiness of entrepreneurship, principles of creating and running a start-
up business, international business management, entering the international market,

international marketing, cost management, and human resource management.



BUS 3302 msé’wmsﬁqﬁ‘ﬁqi muasladafindsendnetssing  3(3-0-6)
international Supply Chc¢ nd Logistic management
ATTHMRIBUAZNANNN52B9lAAARNAUAZHIY v usEndelszmA

unumuaraH Ay eeslaasRnduazvineldgunusiandnsgafie n19a1uKLNNg

WEINTOINITUIUNTI AANTINUATNTTUIUNNT N1TIANT N1TUINITGNAT N199AN19

AWAIAIARY ARIAWA AN RWAT UATNITINAY N1STANTITULLAN (LEAN) 113

danaladafnduasinaldguniiduinsdeduneden dodifnnseindladafing

uazfedidnnsafindviaslrgunu

Definition and principles of logistics and supply chain management,
importance and role of logistics and supply chain management towards organization and
economic system. Forecasting plan, activities and processes; sourcing, customer service,
inventory, warehouse, distribution center and transportation management. Lean
management, green logistics and supply chain management, e-logistics and e-supply

chain.

BUS 3304 N199ANTENAE  MNESAIUINIAGE 3(3-0-6)
Strategic Management in International Business
WHIRALAZN BN TANTBINAENS NTAATIZARNTRUIARBNI

e luuazn1eusneding N9 NUNUBINAYNTUASAMUAN AN 92BIDIANTNIIATY

59119 Managns WUGIR nasmuanuaznsdasdie 1agms
Concepts and theories of strategic management, differences between

general management and strategic management, internal and external organization’

environments analysis, strategic planning and business policy, strategic formulation and

implementation, evaluation and control



BUS 3401  n199ANT19§3N9ANS 3(2-2-5)
Digital Business Management
pawdAty Aamiliunn uazunAnyasgIiedasia asflaznauiiandy
289 §3RAAANE NAgNFHANTANAUNT  HUIFULUL 2993 AARNA AU IHUAY
wialiineeegafianisdun Bumadifin wintiemsdsns waliANTa18 N199190Hu
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Importance, background and concept of digital business, important
elements of digital business strategies for the development of digital business models,
fundamentals and trends of online business, social networks, sales techniques, planning,
management and implementation of digital marketing, online banking, online payment

systems, ethics and laws related to digital business. Practice creating digital business on

the online platform and manage their digital business.

BUS 3701  AWNBUATIIEIINGINITENINUSTINA 3(3-0-6)
International Business Law and Ethics
SBusaINLALNNNNNETIRe dyqn indaeflaTunisiesandasnmag
53719 ngsnewided uarsLuLmMayRssaTiinadeetugaiia nsszandlianng
NRAMATEETINI g msunsnAnlantegsisiuudunsne 7 a5es55unng
gafiauazlsuifiunndaudmneinuadesssntudiangsfia nguune a5385550uUae
AINYAEIIH UITVAFINAFLEITHUAZNITWMUIAATM AT 5598 WGS9 AN
dinlaliusyniuazanusuRaseunedinuaiessane s miudean
_ Business ethics and ethical conflicts in the business community. Law,
ethics, and justice, ethical standards, and development of business ethical values.
Understanding in moral obligations and respensibilities of workforces in society. Business
ethics and legal frameworks, contrqcts, tools for business negotiations, commercial code

and court systems in relation with business. Application of knowledge in business ethics

and laws for business decision making in different contexts.
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BUS 4302  MSATLARLNNTRIUSENINUSENA 3(3-0-6)
International Trade and investment
ngefn1afirasndiedazma wlsutenianisfuaznisaayusening
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LLa:ﬁﬂﬁﬁuTuﬂ'\‘sﬁ'\memm:mwﬂfi: 51ﬂ@f%’ﬂmﬁlﬂuéwmmmm:mﬁaﬁi:mﬂ

1
SAaa
l

uaziledeitiBvdnwaranisfiuarnisamussndndasna

International trade vtheory, international trade and investment policy,
analyze the causes and effects of trade and investment, incentives, laws, regulations and
prohibitions in international trade and it stment, factors for international investment

movement, and factors that influence international trade and investment.

BUS 4901  ANNMINISAANISHINANINILG 3(2-2-5)

International Business Management Seminar

MRS R ICER PV B PR AYR R fat ‘7;Lﬁmﬁmﬁ’uqﬁﬁ%:mwﬂi:mﬂ
ANTHUINABN URZTUETIN 29AN19TN9TEMdedsEina 115919UKY N139RANLEa
¥in9u N198INIg N13AIUAH mfzzcgﬁ”l nNSRAREABATS N1TUITRINN N19TANIS
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AeRnUiAnIenns  JUunudussnannsinewiaiedsniuieadaedugaia
FendNtszva

Study and analysis of important issues related to international business,
environment and culture, international business organizations, human resource planning,
job distribution process, controlling, leadership, communication, coordination, conflict
management, opinion management, decision-making processes Of international business.
Practice in seminar preparation and organize the seminar from the topics related to

international business.



2.2) \8an Electives

BUS 2501  mnsaanisviaafiaauiwnid 3(2-2-5)

International Tourism Management

WANNNS UMIAR AANNY BudUsENaLIRIRARWINTIIYIBaiEIuaE
§509u3N19 ?‘JffmmmimiﬁmLﬁmu@zgmmumwiﬂuﬁm Tnseademednsgsfiain
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Overview of tourism industry and tourism businesses dealing with
principles, concepts, meaning, components and evolution of tourism. Organization
structure, development of tour business, establishment, operations, reservation system,
Itinerary writing techniques, Costing and pricing, marketing in tour business. Study
relationship among tourism and other related businesses as well as effects and trends in
tourism and hospitality industry. Practice of tour program management and

arrangement.

BUS 2502 m‘sé'ﬂmsﬁqsﬁ@qmmwuﬂsﬂﬂmﬁmﬁu 3(2-2-5)

Introduction to Wellness and Spa Business Management

wann1s AmAn Ansdnle lugasnnssHgIN MUATRANTENUADAT
9 p9AUTZNDLABIRARIMNTTHFLNTI pndiainisuaziiadedinugUiuansig
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Principles, concepts, understanding of the wellness industry and its
impact on lifestyle, components of the wellness industry, the different demand and
supply factors that define the wellness industries, wellness therapy, the standard
procedures of the spa treatment room set-up, basic spa treatment skills, and spa

management. Practice of spa and wellness business management.



BUS 3202 mf;:éﬁqﬁfumﬁnsqsﬁ@szw lseine 3(3-0-6)

Leadership in Internatio.... Business Organization
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Concepts and theories of leadership, characteristics and roles of leaders in
businesses, relationship between leader and members in business organizations,

psychological techniques and methods for working efficiently as a team.

BUS 3303  a1sdansgsnadudiuazdiaan 3(3-0-6)
Import and Export Business Management
wann1suasAEnsUURNnsidusdienn naRessIRBNAAIR

uazHAndiRansdsenanidinngansuazandeuietedunastiad muaniaen
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Principles and practices of export and import, provides a comprehensive
introduction to analyzing market areas and products for import and export, rules,
regulation, restriction and tax exemption of export and import. Documentations, goods
insurance, buying and selling contracts. Customs procedures. Packing, handling and
transporting.  Export-import payments. Organizing and managing import-export
departments. Government offices and private institutions relating to export-import

business.



BUS 3305  N14195916a589nNg 9% edszina 3(3-0-6)

International Business Negotiation

ATTHANTEY AITNATATY WRENTLUIUNITVDINTGLG9919 911998199
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Concepts, significance, and processes of negotiating in international
business. The key topics include the analysis of situations, procedure in international
business trade, business planning for negotiating in international business trade,
appropriote negotiating techniques and strater  for international business negotiation for
various situations, negotiation under cultural differences, ethics in negotiation, code of

conducts and communication in negotiation.

BUS 3501 msé’amsqsﬁ@isqLtsuszﬁuuﬁuﬁmﬁ 3(2-2-5)
International Hotel Business Management
mwiﬁmﬁuqmmmﬁﬂwLLﬁuLLﬂ:ﬁwvﬂ WHHINTT2BI0ARINN TN

T5909N Us20v LATUUIAANITIANTSIaIHTH tATIEEN N199ANTS S2UD WATNIS
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An overview of the accommodation industry, development of hotel

industry. Types and concept of hotel management. Management structure. Systems and

operations. Front office. Food and beverage preparation and service. Housekeeping.

Accounting and control. Trends in hotel industry. Practice in preparing accommodation,

food and services in the hotel and accommodation business.
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International Hospitality Business Management
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Role, importance and components of the hospitality, tourism and hotel
industry, including characteristics and type and the management of tourism and
hospitadlity businesses, the role of organizations in developing the hospitality, tourism and

hotel industry and problems relevant to hospitality and tourism and future trends.

BUS 3503  n1samnsgsialud 3(2-2-5)
MICE Business Management
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Introduction to the process of planning and managing meetings and
events. Organization and information management in event planning is discussed in terms
of creating event checklists, timelines and master event production books. Event
management tools, such as service proposals for catering, printing, lodging and other

services required to carry out an event. Practice of organizing MICE business.
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International Business Es..y  riting
ﬂ']'il,ﬁﬂum'mL"’imﬁm‘qiﬁ@ﬁﬂi:ﬂﬂuﬁqwmgﬂwﬁﬁuwmwaw

FULUY NTIREHULUNT TN LUUNTEUINNTT WUUUSTYE IS LTI TTC LB

RBW/ANHLANA LULWMARA N NEIHS Wiuaddntalussdlsznaursenisden

frdasznavdasscloauanilananandn Usluauansneanben UszleaaqUaanu

lnnWeBsde uarmstEandenys:lun Tnaiiuusnnnesssudenbuiumng
gifie uwnugsfia nagndynegaia

Writing business content in multi-paragraphs using different patterns of
development, namely narration, process, description, comparison/contrast, and
cause/effect; elements of a good paragraph including a thesis statement, supporting

sentences, concluding sentences, unity, and coherence. Practice using business context

writing; business plan and business strategy.
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International Business Forecasting
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Business situation forecasting. Business transformation factors. Data
analysis using mathematical models and statistical models in business forecasting. Trend

analysis. Market survey and testing. Forecasting evaluation.
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Service Design
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Service process, consumer behavior, analyze business, business trends,
competitor analysis, project writing, business observation, project development with
POEMS, need of stakeholder and business stimulation to development service business.

Practice of service design.

BUS 4902  M5398N15AANSEINININIEIR 3(2-2-5)
international Business .anagement Research
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Importance of international business research, process and methods of

business research, operations of research via project proposition, data collection design,

analysis and conclusion of research results, for business application. Practice of proposing

research topic and conducting research.



2.3) UszNun1sainiAEUIN Field Experience
AnUszaun19033218n Professional Experience
BUS 3801 msiasssEimlseaunisaiizninnisannisgsia 1(0-3-2)
UIULIR
Preparation for Professional Experience Training in
International Business Management
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A simulated practice in using business knowledge and skills in either public

or private sectors  ere various academic and business skills are applied.

BUS 4801 nsinussaunisalizninmssnnsgsiauiuieid 6(560)
Professional Experience Training in International
Business Management
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A real practice in either public or private sectors in order to learn

international business operation system.
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AnRafnEn Coopérative Education

COOP 3801 NN4LAZEHANASANY C-3-2)
Cooperative Education Preparation
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Preparation of operations before the operation in the workplace by
providing knowledge on the principles, concepts and philosophy of cooperative education.
Processes and regulations related to the cooperative education system, job application
techniques and interview, basic knowledge in working in the workplace, ability to
develop themselves according to professional standards for each field, such as social
adjustment, English persondlity development, information technology, communication,
human relations, teamwork, organizational structure, office administration basic
knowledge and labor laws. the quality management system in the workplace,
enhancement of skills and ethics in professional fields, knowledge and understanding in

project preparation, performance report, project report writing, and presentation of

project work.
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COOP 4801 awnfiafnuA

Cooperative Education 6(560)
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Professional practice in the field of business or related corganization for 16
weeks or not less than 560 hours by integrating the knowledge gained from education in
the course of study and actual work as if it were staff, have a project, project report,
term paper study, presenting the project according to the advice of the advisory staff,
the cooperative advisor or mentor. To create skills, knowledge in the profession and
morality, professional ethics, have the character or personality that is necessary for

working. To be a graduate who meets the needs of the labor market that is ready to

work immediately upon graduation.





