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Production and Operations Management
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Business Ethics
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Principles of Marketing
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Business Statistics
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MK 1102 weAnssuduslan 3(3-0-6)
Consumer Behaviors
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MK 2104 NISAANITEDINWNAISIAIINUEIY 3(3-0-6)
wazlAINANFNI9NITARIA

Distribution Channels and Marketing Logistics Management
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MK 2107  A159ANISHART WAILAZTIAT 3(3-0-6)
Product and Pricing Management
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Marketing Communication |
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MK 2204  nsRemsautdIngqudmsuinnsaain 3(3-0-6)
English Communication for Marketers
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Digital Marketing
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Strategic Marketing Management
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Marketing Planning
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MK 3311 WINNSTHNWASARIAND  F19F55A | 3(3-0-6)
Creative Marketing innovations
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MK 4901 AT5ITLNISARIA 3(3-0-6)
Marketing Research
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Seminar in Marketing
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ENG 1501  ,w1asngugsia 1 3(3-0-6)
Business English 1
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Business English 2
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ENG 1501 Business English 1
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MK 3204 asean1smsiUanaselus 3(3-0-6)
Modern Retail Management
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MK 3208 ATARIAUINNS : 3(3-0-6)
Service Marketing
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Marketing for Society and Environment
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Local Product Marketing
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MK 3303 n159an9ns1aNANBInEmssA 3(3-0-6)
Creative Brand Management
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MK 3304  N159AN19N1988 3(3-0-6)
Sales Management
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Marketing for Tourism
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International Marketing
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Quantitative Analysis for Marketing '
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MK 4308  n1saaredMsLgUsznaunsis 3(3-0-6)
Marketing for New Startups
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Marketing Information Systems
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Special Topics in Marketing
AATzFLar AT TERn HANYIN19N19ea1a Ussifiuiadiafimenig
anananaasie il wealanisdszandnagninienisaataada nifugsfauas

NMFYTHINTBIAAING NN N NIRRT

3) USrAUNISHNIATRIN
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Preporation' for Field Experience in Marketing
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MK 4802 NSHNUSENUNISOIITITNNINISARIR 6(560)
Field Experience in Marketing
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Cooperati  Education Preparation
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COOP 4801  @wfiafnul 6(560)

Cooperative Education
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